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Model Fit Indicies and Comparison Statistics

Models CFI TLI RMSEA SRMR df
Chi-

Square  
Chi-

Square  df
1. Cross-lagged Model 0.98 0.98 0.062 0.055 203 275.59 -- --
2. Equal Cross-lagged Model 0.98 0.97 0.066 0.096 204 287.04 11.46* 1
3. Cross-lagged Social Context -> Customer Satisfaction Only0.97 0.97 0.068 0.062 204 291.40 15.81* 1
4. Cross-lagged Customer Satisfaction -> Social Context Only0.97 0.97 0.069 0.112 204 294.12 18.53* 1
5. Autoregressive Null Model (no cross-lags) 0.97 0.96 0.074 0.117 205 309.81 34.22* 2

NOTE: All subsequent models are compared to model 1; *p<.01; n=95.
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